
OUR COLCHESTER BID
Back to Business Webinar – 22nd April 2021



‘Revive, Strive and Thrive’
• Revive people’s confidence in coming to the town centre
• Strive to be a destination that businesses can succeed in
• Thrive to be the best destination in the region for visitors, workers and 

residents



• Colchester currently has its lowest number of vacant units in 2 and a half 
years.
• Since March 2020, we have had more openings than closes.
• The Town Funds Board has recently been successful in a bid for £18.2million 

across the Borough with a large % in the town centre
• Footfall has returned to a positive number since 12th April reopening 

however sales have delivered above expectations for the majority with 
clothing retail returning the best performance so far.
• We have a selection of national chains interested in moving into the town 

centre alongside new independants
• Colchester has a lower amount of large head offices in comparison to 

neighbouring Ipswich and Chelmsford resulting in a lower impact from 
home-working culture changes

HOW IS COLCHESTER TOWN CENTRE 
ACTUALLY PERFORMING?



AGENDA

Brendan Miles, Director 
for The List

to discuss the launch of the 
InColchester events listing 

initiative

Emma Latham, Council 
Relationship Manager for 

Click it Local
to discuss the launch of 

Click it Local in Colchester 
and how to get your 

business involved

Leigh Brown, Client 
Success Director for 

Miconex
To discuss the upcoming 
launch of the Colchester 

Gift Card

Samantha Preston, Group 
Manager for Business Rates 

& Grants For CBC
to give an update on Business 

Grants
&

Charlotte Williams, Covid 
Compliance Officer for CBC
To give an update on Covid 

Marshalls



• Please keep your microphone on mute when not talking
• If you have a question, please place in chat.
• If you have any questions following the webinar, please contact our 

project co-ordinator, Sophia, projects@ourcolchester.co.uk

A FEW NOTES..





• The List publishes the most 
comprehensive set of events data in 
the UK (630,000 performances of 
45,000 events*)

• Magazine founded in 1985, and our 
website reaches 2.2 million unique 
users per month

• The List has always, to some extent, 
been a data business

• We provide live events data to a 
range of partners including trivago, 
Visit Scotland, Visit Southampton, 
Apex Hotels, News UK and the UK 
government

• The List is a multiple award-winning 
business for the strength of its 
technology and the quality of its 
content

630,000

45,000

2.2M

*pre-Covid-19. Currently around 16,000 live events







Increased traffic to your In Colchester’s 
website thanks to more comprehensive 
events coverage

Fully showcase the breadth and richness of 
Colchester’s cultural offering

Benefit local arts and cultural businesses 
with wider audiences through our 
distribution channels

Provide a valuable service for the local as 
well as the visitor

Live events will be a key driver in the recovery 
of towns and regions post Covid-19



reaching BIGGER AUDIENCES with your event



How do I GET INVOLVED?

Ticketing software
events@list.co.uk

Submit your event
list.co.uk/in-colchester



content@list.co.uk

Brendan.Miles@list.co.uk

Events submission enquiries

Anything else...













a ----=







































2019

£600k

2020

£1.6M+

2021

£4.8M+



Great places to 
spend the card is 
the biggest key to 
success





How are the gift cards sold?

● Online - via the town and city gift card website. This 
enables people from all over the world to order cards -
and they do!

● Corporate sales or bulk orders - local businesses can 
purchase gift cards from the town and city gift card 
website for their staff.

How do consumers spend the card?

● At a network of local registered businesses 
● Using existing Mastercard terminals
● In full or in part at any of the local registered business



The gift card programme uses the Mastercard infrastructure to provide a simple way for local people 
and businesses to buy gifts for friends, family and colleagues.

The recipients of the cards can then choose to spend their cards at a network of local businesses 
including restaurants, cafes, shops, salons, attractions and venues.



● 42.6% of respondents said they had made a one-
off purchase at a new brand via a gift card and 
21.7% said they had become a regular customer

● Omnichannel and Multi venue
● 35% additional spend
● 50.3% of gift card recipients spend their cards 

within 1 month of receipt

aDDED value



Spreading the word 

Social Media channels

Influencers

Local Press

Linking with National Campaigns

Online presence

Competition Prizes



Staff 
rewards,  
Incentive
s



Don’t just take our word for it!

Lisa Fowler, owner of Scarlet Ribbons in

Falkirk:

“The new District Towns Gift Card will keep

money in the district, and that’s what we need.

We’ve seen the success of the Town and City Gift

Cards programme in places like Perth, and

having one in our district will bring our

businesses together. People will invest in the card

because it can be spent in so many places, there

isn’t that fear of buying a gift card for a certain

store that might not be around next year.”



Factors for Success

Strong Local Proposition

Spreading the word

Corporate Rewards

Community Disbursement

Partnership and Collaboration



Leigh Brown
Client Success Director

leigh@mi-cnx.com



Samantha Preston, Group 
Manager for Business 

Rates & Grants for CBC
to give an update on 

Business Grants

Charlotte Williams, Covid 
Compliance Officer for 

CBC
To give an update on Covid 

Marshalls

• Update on Business Grants
• Update on Business Rates Relief 

• incl billing

• Who are the Covid Marshalls?
• What can businesses expect from 

them?



MIPERMIT DISCOUNTS
24TH May

COMING SOON
HIGH STREET PARKLETS

Summer 2021
STREET ARCHWAYS

Dec 2021

MOSAIC STREET 
SIGNS

Autumn 2021

LIGHTING THE LANES
Early Summer 2021 

COVID MYSTERY 
SHOPPERS

Live

#WELCOMEBACKCOLCHESTER 
CAMPAIGN

Live
WOMAN IN BUSINESS

12TH September



COMING SOON
Printed and hand 

delivered to your business, 
keep an eye out!



Questions




